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Housing, Real Estate
and Other Business

Metal Building
Material Business

3.9%

Distribution =t =& At
and Retail Business

11.9%
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Net Sales

Other Building
Materials

Business /
12.8%
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Plumbing Fixtures
Business

$15,825
million

26.8%

[LIXIL GROUP SALES by BUSINESS]

44.6%
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Sanitary Ware

Products Water Faucet

Curtain Wall

Global Global
No.1

Global
No.1
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ANSI/ASME/UPC American National Standard
Institute / American Society of Mechanical Engineers
AS/SAI Australian Standard
BS EN British European Standards Inst.
CSA Canadian Standards Associations |
NF France National Standard \
JIS Japanese Industrial Standard
KS Korean Industrial Standard
KC Korea Certificate
MS Malaysian Standards
TISI Thai Industrial Standards Institute
SS Singapore Standard
SASO Saudi Arabian Standards Org.
GB China Standard

1ISO 9001:2000 All AS Plants certified
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